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In the competitive world of email marketing, knowing what content resonates with 

your audience is crucial. A/B testing is a powerful technique designed to answer this 

complex question and improve your Bulk Email Sending Service email marketing 

effectiveness. It’s no coincidence that A/B tested email campaigns lead to higher 

open rates, click-through rates, and even conversion rates. In this article, we’ll give 

you a comprehensive guide to this approach so you can see how it can help your 

marketing efforts. 

 
What is A/B testing in email marketing? 

With this kind of email A/B testing, you can discover which version performs better 

to highlight your audience's preferences. As a result, you can identify the most 

effective elements of your emails and newsletters and apply them to future 

campaigns. 

To further understand why you need to use it as part of your marketing efforts, here 

are the key benefits of email A/B testing: 

 Data-driven decisions: One of the most important reasons to try split testing is 

that it gives you concrete data on what works and what doesn’t for your specific 

audience. This enables you to make informed decisions that deliver ideal results. 
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 Higher conversion rates: Your email marketing efforts are designed to increase 

awareness of your product or service and generate sales. This will be reflected in 

your conversion rate. By understanding what engages your audience, you'll see 

your conversion rates increase, which means an impressive ROI. 

 

 

 

 

 Improved engagement: With this approach, you’ll not only see an increase in 

email conversion rates, but also an increase in open rates and click-through rates. 

This is because you understand what elements engage your audience and make 

them want to click and read your newsletter. 

 Reduce unsubscribes: Ineffective emails often lead to high numbers of 

unsubscribes, affecting your overall results. However, by A/B testing emails, you 

can reduce this possibility and keep your subscriber base constant. 
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All of the advantages we've seen in the previous section are an excellent introduction to the 

importance of A/B testing. Essentially, this approach takes the guesswork out of email marketing, 

giving you concrete data about your audience. The next question after what is A/B testing in 

email marketing is how does this technique work? To better explain it, we will know to tell you 

the basic steps: 

 Choose elements to test: Choose just one element to test at a time, such as a 

subject line or call to action. If you test multiple elements in the same email, you 

may get confusing results because you can't determine which element affected 

the data. 

 

 

 



 Create variations: Split testing means you’ll send two different versions of your 

email. So create variations by slightly changing the elements you selected in the 

previous step. 

 Segment your audience: Divide your email list into smaller groups to send 

different versions of your emails. 

 Build a mailing list: Send emails to different groups on a mailing list. 

 Analyze results: Measure the performance of each release against relevant 

metrics. For example, if you’re testing subject lines, you should focus on open 

rates. 

 Implement changes: Use the best-performing version as a template for future 

emails. You can continue to use email A/B testing to further optimize your emails. 

 

Things You Can Test in Email A/B Testing 

 

In this section, we’ll explain what you can test using this method and give you some examples to 

give you a comprehensive understanding of A/B testing. 

The subject line is the first thing your recipients see. That’s why it’s a key element in your open 

rate. Therefore, you can use A/B testing to test different subject lines to see which one captures 

the attention of your specific audience. 

This way you can start testing what content your audience likes. In this image you can see that 

“Just Eat” uses in the subject line and always mentions some type of offer. Through A/B testing of 

your email marketing, you may find that this works for you too. Here are two versions of the 

same subject line that you can test on different audience groups: 

CALL TO ACTION (CTA)  BUTTON 
 

Another item you can test is the CTA button in your email. CTAs are an important element in 

driving clicks and ultimately sales. With split testing, you can try different wording, colors, and 

placement to find what works best for you. 

In this image, you can see that the CTA is placed in the body of the email. Also, it's a big yellow 

button that stands out, and the text is in bold. Text on the button can also motivate users to click. 

Other versions may include: 

 EMAIL CONTENT LAYOUT 
 



Another item you can test is the layout of your email. This has a direct impact on how recipients 

view and understand your content. If there is too much text, users may not read the CTA; if there 

is not enough information, they may not be interested in your offer. Therefore, it is important to 

test different layouts to find out which one improves the user experience. 

In this example, we're looking at the "Slowly" application. As you can see in the picture, the 

newsletter conveys all the information in a few lines of text and an eye-catching image. You can 

try a similar approach, or add more text to convince your readers. 

 PICTURE 
 

Pictures are very attractive in newsletters. However, the type and placement of the image affects 

its effectiveness. Therefore, you can test different styles of images to see which one resonates 

better with your readers. 

 

 



In this image, you can see that "Dribble" uses some graphics that are very consistent 

with the platform's branding. Therefore, you can also try images that fit your brand 

image and test different approaches. For example, you can use product photos, or 

show how the product is used. 

Version A: Picture of a model using the product. 

Version B: A picture showing the product alone and highlighting the price. 

 

How to A/B test email marketing in Engage Lab 

Now that you understand A/B testing in email marketing, it's time to learn how to set up a split 

testing campaign in Engage Lab. Its intuitive platform lets you perform all tasks quickly and 

easily. It has the advantage of almost instantaneous transmission to anywhere in the world. 

Therefore, it is ideal for email A/B testing. 

 

In the previous section, you showed how easy A/B testing can be with the right tools. 

But before you start building your campaign, here are some tips to help you get the 

most out of this approach: 

 

 Plan your tests carefully – define beforehand what you want to learn from each 

test. 

 Use an adequate sample size – The size of your audience sample is very 

important. In order to get statistically significant results, you must send the email 

to a large enough sample to be representative of the overall audience. 

 Test one element at a time – To get clear and accurate results, you should focus 

on only one element in each A/B test. 

 Be patient – don’t jump to conclusions. Conducting A/B testing takes a while to 

collect enough data for analysis. 

 Review and Optimize – After each test, analyze the results and make small 

changes accordingly. This way, you can continually optimize your email marketing 

strategy. 

  



 Leverage tools like Engage Lab – The right tools can help simplify A/B testing in 

email marketing. Engage Lab is a great solution that helps you save time and 

provides powerful analytics. 

 

 

 

Email A/B testing is an excellent strategy for optimizing email marketing. By understanding your 

audience’s preferences, you can see improvements in most marketing metrics provides a 

powerful platform to simplify and optimize this process, making it easy to apply to your email 

marketing strategy. Sign up for Engage Lab today, incorporate A/B testing into your strategy, and 

watch your results improve. 
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